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Free Seven Day Author Access to T&F Content

A recent Taylor & Francis
initiative has been to offer
you, our authors, access to our
content on informaworld™ for
seven days, so that you can
benefit from key research while
writing your own articles. We
decided initially to make this
offer in three separate subject
areas: Communication Studies,
Physics, and Education. Reg-
istered authors are able to
access the entire content of
their chosen subject package
for a limited period.

Author access trial

Our first pilot trial started in
May 2007 with more than 70
Communication Studies, Cul-
tural, and Media Journals.
Postcards gave authors details
of the trial and this
information was also released
to ListServs. We are now
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offering a Physical Sciences &
Technology trial, with access to
203 journals.

How does it work?

First, click on the link in our
Author Area (see Figure 1). We
will ask you to register using a
form (Figure 2) and submit a
working title and an abstract
and agree to our terms and
conditions. Once you have
registered, a voucher will be
issued, giving you access for
seven days from the time you
activate it. This voucher can be
used at any time within six
months of receipt.

At the end of the seven-day
access period, we will ask you
to complete a questionnaire so
that we can assess the impact
of the trial. All participants
completing the questionnaire

Taybor & Francis.
@“&-

e e A nderr e e et 15C e
Gefting Started

e

Authors

0 . e B i e

=1 | meEN

Figure 1. The Author Area on informaworld™.

Figure 2. Registration.

will be eligible to win US$100
of Amazon vouchers in a free
prize draw.

The winner of our first prize
draw in November 2007 was
Carol A. Stabile, Associate
Professor in the Department of
Journalism and Mass Comm-
unication at the University of
Wisconsin-Milwaukee.  Prof-
essor Stabile registered for the
Communication Studies trial
and is currently writing a book
on women writers and the
blacklist in television, entitled
White Men Remember the
Family.

What next?

For details of our current
author access trials, please visit
our website www.informa
world.com/smpp/authors_
authoraccess.

Jessica Feinstein
Author Services Manager
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We use FSC certified stock paper and cover
board on 90% of our journals (the
remainder use paper from sustainable
sources) and all our printer suppliers carry
the environmental accreditation stamp of
ISO 14001. We are committed to local
printing to reduce distribution impacts on
the environment and all of our content is
available online.

Contact us...

It couldn’t be easier to offer your suggestions, ideas, or

comments for future issues of the

Authors’ Newsletter: just email

the editors at authorsnewsletter @informa.com
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Don’t Forget the Website!

As well as the articles and information included in this print
version of the newsletter, we also publish the latest articles,

research,

and news we have available on our website,

www.informaworld.com/authors_newsletter
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Submitting a Book Proposal

Pre-submission

Before you submit a proposal
it is a good idea to do some
research on the publishing
house you are approaching.
What other titles do they
publish? How would your
book fit in with the rest of the
list? Have a look through their
catalogs and try to get a feel
for the types of books they are
focusing on, particularly in
recent years. If you think your
book has trade appeal, then
sending a proposal to an
academic publisher may be a
waste of time. We often
receive proposals that we have
to reject purely because they
are unsuitable for us, not
necessarily because there is
anything inherently wrong
with them.

The proposal you submit will
be the basis on which we
decide if your book is suitable
for publication. It is important
to remember that we receive a
huge number of unsolicited
proposals, so it is essential that
your proposal is  well
organized and provides all the
information we need. Ideally
the proposal should be around
3-4 pages long—editors just
don’t have time to read pages
and pages of information so
stick to the main points.

Your proposal should include
the following:

1. The rationale behind the
book

Start with a few paragraphs
explaining what your book is
about, the main themes and
objectives, and why the book
is needed. How does your
book differ from the books
that are already on the
market? Why should people
choose your book rather than
a competing title? The editor
who considers your proposal
will ask several questions: Is
the content of this book of a
high academic standard? Is
there a market for a book on
this subject? If there is a gap in
the market, is this book the
right one to fill it?

NB Think carefully about the
title of your book: make sure it
is clear to the editor what it is
about. A witty title may seem
like a good idea, but your
proposal is unlikely to attract
an editor’s interest if the
subject matter is unclear.

2. Detailed synopsis of the
book with chapter
headings

Succinctly describe what your
book is about. How will it be

structured? How is it intended
to be used? You will need to
provide a list of working
chapter headings with a
paragraph on each to explain
what you plan to cover in each
chapter. Are you intending to
include visual material in the
book (maps, photographs,
tables, etc.)? If so, how will
these add value to the book?
Illustrative material can be
expensive to reproduce in a
book and is not always
appropriate for some titles.
How many thousand words in
length will your book be,
including all notes and bib-
liographic references? Again,
think carefully about how long
the book needs to be for the
intended market—most of our
books are 80,000-100,000
words in length. Finally,
include your expected delivery
date—please be as realistic as
possible.

3. Make an assessment of the
market for your book

Who is the book aimed at?
Who will buy it? What acad-
emic level will it be read at (A
level, undergraduate, post-
graduate, etc.)? Is the subject
area of the proposal widely
taught? Any course infor-
mation you can provide will
also be helpful. Would your

book appeal to international
markets?

4. A list of the main
competing titles

Evaluate their strengths and
weaknesses. What will make
your book better than the titles
already available?

Once you have submitted your
proposal, it will be carefully
considered by the most
suitable editor. If the editor
decides that the proposal is
worth pursuing, it will be sent
out to be evaluated by
academic specialists in the
field. The academic reviewers
will give us their advice on the
content, quality, and potential
market for a finished book
based on your proposal. If the
reports are positive, the editor
will put together a written
proposal, including your pro-
posal, the reviewers’ reports,
and projected manufacturing
costs and revenues. This will be
presented to the editorial
board at a weekly publishing
meeting where it will be
discussed and either approved,

rejected, or provisionally
passed subject to certain
revisions.

Annamarie Kino
Assistant Editor

Retro-Digitization: Online Journal Archives

Discover past brilliance

Taylor & Francis Group have
recently embarked on an
initiative to retro-digitize the
full backfile archive for many
of the key titles across our
primary subject areas. The
archive collections offer access
to a rich resource of content,
containing articles published
by academics responsible for
significantly influencing their
fields of study over the past
200 years.

Many journals falling under
the company’s three primary
imprints (Taylor & Francis,
Routledge, and Psychology
Press) are scheduled for
digitization and release over
the coming year. This will
allow libraries to strengthen

their collections of scholarly
information and provide
authors and researchers with a
greater level of access to
archival academic material.

Archive packages

Over the last two years the
following  subject archive
packages have been digitized,
and are now available on
informaworld™:

* Arts and Humanities Online
Archive

* Behavioral
Archive

* Business, Management and
Economics Online Archive

e Chemistry Online Archive

* Education Online Archive

* Engineering, Computing and
Technology Online Archive

Science Online

* Geography, Planning, Urban
and Environment Online
Archive

¢ Mathematics and Statistics
Online Archive

* Physics Online Archive

¢ Politics, International Rel-
ations and Area Studies
Online Archive

e Strategic, Defence and
Security  Studies  Online
Archive

We aim to have the remaining
subject areas sourced and
digitized by 2009.

To view information regarding
T&F archive packages and the
titles included in the project,
please visit our website at
www.informaworld.com/
smpp/librarians_pricinginfo_
archives~db=all.

Missing archive content

Taylor & Francis Group en-
deavor to make every reason-
able effort to source and
digitize our Online Journal
Archives to completion; how-
ever, due to the rarity of some
of this material we continue to
search for new sources in order
to locate any missing hard

copy.

To view a list of our journals
with missing content for each
of the launched archives,
please visit our website
www.informaworld.com/mpp
/uploads/backfile_missing_
content.pdf.

Oliver Walton
Senior Electronic
Production Controller
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CATS and the Production Process

At Taylor & Francis Group, we
understand that using any new
technology can be intimidating
and overwhelming. With this
in mind, CATS (our Central
Article Tracking System) was
developed to be both easy and
user-friendly and to help our
authors more  effectively
understand and participate in
the production of their journal
manuscripts. CATS is a web-
based database application
designed for a wholly online
workflow and has been in use
since January 2005. Over
82,000 users have access to
CATS at the present time and,
in 2007, more than 67,500
journal articles were produced
through the system.

Lilgr  Contral Article Tracking System

before it comes out in print
(for more information on
iFirst, please visit www.
informaworld.com/smpp/
ifirst).

The production editor will
arrange for your manuscript to
be logged into CATS by
entering your details (email
address, correspondence add-
ress) and the manuscript
details. At this point you will
receive an email from CATS
telling you that your manu-
script has been received, and a
copyright form is attached for
you to fill out and return to
the production editor, whose
contact details are also
provided.
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Figure 1. Once you have logged in to the system, you are taken to

your homepage.

For you as an author, the first
step in the publication process
is submitting your manuscript
to the academic editor(s) of a
journal. Once the article has
been reviewed and accepted
for publication, the editor then
contacts the journal’s prod-
uction editor at the relevant
Taylor & Francis Group office
and assigns the article to a
specific issue of the journal or
the journal’s backlog. In the
case of iFirst publications it
may be published online
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A User Account will be
assigned to you, along with a
username and password and a
web address to access CATS. If
you log into CATS using this
information, you will be taken
to your individual homepage
(see Figure 1) which will show
that the proofs of vyour
manuscript are not ready to
view. At this point, you can
return the copyright form and
order reprints if so desired via
our partner Rightslink (see
www.informaworld.com/
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Figure 2. The CATS proofreading screen. Authors input their corr-
ections using the boxes at the bottom of the form.
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Figure 3. The homepage once you have submitted your corrections
and the copyright form has been received at T&F

smpp/authors_journals_aftersu
bmit_rightslink~db=all). You
will also be informed about
iOpenAccess if this is available
for the journal (see www.

informaworld.com/smpp/
authors_journals_iopenaccess
~db=all).

The journal’s production

editor will now send your
manuscript to a copyeditor
and then to the typesetter. You
should receive your proofs
around four weeks after the
first CATS email, depending on
the journal schedule. If you
have any questions or concerns
at this stage please contact the
journal’s production editor,
who will be happy to let you
know the progress of your
manuscript. When proofs are
ready, you will receive another
email from CATS asking you to
view your proofs on the CATS
website and make any changes
within three days.

When you log into CATS, you
will now see that the status of
your manuscript has changed
to ‘Proofreading’. There will
also be a little green checkmark
noting that the copyright form
has been received or an excla-
mation mark inside a red circle
if the production editor has
not yet received the form and
updated CATS.

When you click on ‘Review
Proofs’, you will be taken to
the author screen where proofs
can be read and corrections
made (Figure 2). If you prefer
to use hard copy, you can print
out the PDF and mark the
corrections directly onto the
proofs. These can then be sent
back to the production editor
by fax or mail. Any queries
that were raised by the copy-

editor will be included on the
first page of the PDF (for
example, if there is missing
information such as abstracts,
keywords, or references). Each
of  those  queries  will
correspond to a particular
place in the text which you can
find by scrolling through the
manuscript. When you are
ready to answer the queries
and make corrections, you
simply have to fill in the little
boxes at the bottom of the
screen. Please be as clear as
possible about any changes
you require to the text. Further
information about checking
proofs can be found at:
www.informaworld.com/
mpp/uploads/check_your_
proofs.pdf.

If you do not wish to complete
all of your corrections in one
visit, you can click on the ‘Save
and Close’ button and re-visit
the proofs when you are ready
to complete your corrections.
When you are happy that the
corrections are finished, click
‘Submit all Corrections’ at the
bottom of the screen. You will
then be taken back to your
CATS homepage which informs
you that all of your work on
the manuscript is completed
(Figure 3). The production
editor will contact you directly
if there is anything unclear
about the corrections or if he
or she has any additional
queries which were not raised
by the copyeditor.

Unless the copyright form has
not yet been submitted, at this
point your work is done—all
you need do is wait for your
manuscript to be published!

Kate Collier
Production Editor
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informaworld™ Vouchers: Unlocking our Content

A new way to unlock our content

From the beginning, when our new online platform,
informaworld™, was being built, we wanted a new and simple
way of offering exclusive access to our best content in the
subjects in which you, the author, are interested. This became
the informaworld™ voucher system.

The process is very simple: you receive a voucher, either from
one of our newsletters or as part of a special marketing offer,
then enter the voucher number into the box on the
informaworld™ website, and voila, you have unlocked the
exclusive content to read. You may be given access to a
particular subject area, a single journal or our entire list of
publications—it just depends on the voucher conditions.

How to claim your voucher

There are two methods:

1. You receive a number, e.g. VTRACLEOOO1B769237, which
you can claim by registering for informaworld™. After

registering or signing in, click on one of the two links
highlighted in Figure 1 (they both go to the same place).

|nfDrma.' + * aBooks T nferance Works Alstract Databanes

] - + Twae Pubbheationn A7
5{ Routledge — B * s semcse .7
! syt s Framg G o Exploen | ninmaword + Advanced Sanrch

Got aVoucker? -k
Tecugh 1o Ciam access
uing & vaucher

Informssrn™ i 3 68-5200 §58 hoTEng joumals, RROCKS. ARFITACt AalIBARHE A IMBANCH Works puslishad by Tayar & L
Francis, Foulesge, Poychology Fress and infoema Hiali ane

== 1l @ "

Tor Astiors & Soceties For Huzaders Fox Libiariarms

pubih e GO0 pase s
o

» Regisam fiow
» Huggston Now » Hogstor How

s o oo i e ollowing subpect s

Figure 1.  Finding the vouchers page on informaworld™.
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Figure 2. Entering the voucher number.

Then enter the voucher number in the box and click on the
Claim Voucher button (see Figure 2).

Now you just need to enter your informaworld™ sign-in
name and password.

2. You receive an Internet URL like this: www.informa
world.com/vouchers?code=VTRACLEOOO1B762.
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Figure 3. Successfully accessing the content.
When you click on the link, it takes you to the vouchers page
on the informaworld™ website with the information

voucher already entered (see Figure 3).

If you have not registered already, please do so by visiting the
informaworld™ website at www.informaworld.com and
clicking on the Register button.

Now you can access the content according to the voucher
conditions each time you sign in on informaworld™.

If you have any queries about this procedure, please contact us
at support@informaworld.com.

Ben Honey
Internet Marketing Executive

News in Brief...

*  T&F acquire Multilingual Matters Journals
On 1st April 2008 the journals operation of Multilingual
Matters Ltd transferred to Taylor & Francis Group. The
journals will now be published under the Routledge imprint
by T&FE We would like to assure all authors that article
submissions and subscription processes remain unchanged.

* Jazz Perspectives wins the ALPSP Charlesworth Best New
Journal Award 2007
Routledge was delighted to receive the inaugural award for
Best New Journal at the 2007 ALSPSP awards ceremony.
The judges were impressed by the journal’s rapid success
and the exciting possibilities for future development. Visit
the journal’s webpage at www.informaworld.com/rjaz for
more information.

Your suggestions and comments are welcome. Please email them to authorsnewsletter@informa.com
Editors: Marc Gillett, Senior Production Editor, Journals « Michael Kelly, Senior Production Editor, Journals
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